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Winners Love Winning and Losers Love Money
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%0 S EPMIS AT H 4T nigE 3 & (Momism)
29 AL GRER IR SRR B2 %Y
PR 5 @ Some effects of task relevance and friendship on helping: You
don’t always help the one you like!
Timeout: See the Ball, Hit the Ball! Round Numbers!
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1 8- &% 3 g%k ¢ % su(Communication is a shared Social
System)— & & > F & > dede o M ><H XD PR (R
2% B - & g ehds f % B(Communication is an ongoing
Dynamic System) — s pf» B X £ 2w |
JFET AU AL A IR - s BN FFEG A
(Verbal and nonverbal communication are part of the same system’
own together) — i ehpt a8 4 371 iR ehe |
483 § 7 ¥ w44 «n(Communication is irreversible) :

Timeout: Time Does Not Heal All Wounds!
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Timeout: Power Increases Hypocrisy!
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1.#F A4~ 32 3% 32  Haptic Sensations
2.7 & %)% : Mood-repair Hypothesis

3.3 4. #k3 : Power increase infidelity !
4HBAF EE - T RIRXE o £ ke |
Economic Inequality Is Linked to Biased Self-Perception

54F% 453 W —F F 2R L5 The effects of Analyzing reasons
for brand preferences: Disruption or reinforcement?
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1.#)%r(Judging)

2.3 &fZ;4-2 % (Sending Solutions)

3.8 %% # A #rpt e gh(Avoiding the other’s
concerns)

Timeout: The Google Effects!

1.2 %r(Judging)

(1).#+ #=(Criticizing)
(2). & &z & &% (Name Calling)

(3).% #r(Diagnosing)

Timeout: 7 4% £ > A2 |
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2.3 k-2 ;% (Sending Solutions)

(5). & 4 (Ordering)

(6). = 4 (Threatening)

(7).3. % (Moralizing)

(8).iF % & #* ¥ < K (Excessive/inappropriate
Questioning)

— = (9). & £ (Advising)

Timeout: Sealing the Emotions Genie!

3.8 s A frpl o enE BE

(10).% & #& + (Diverting)
(11).:%483 % (Logical Argument)
(12). iz (reassuring)

Time out: Does Rejection Hurt?
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(A) WIFEHS « REIBSEATRA (B) Wigt#t%: « BB BIREA:  (C) PATEHSR @ REAE
(Rakin, 1929) (Werner, 1975) (Barker A, 1980)
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&M E (active listening ) e rs

Bolton (1979) 32 & A &ML > 5 = ~ &
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Timeout: Actions speak louder than words!
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Timeout: % g erwkif — 7o #95 | 2
‘# B £ & & (Physical Warmth)
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Timeout: Planning Fallacy-Underestimating task completion time!
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Taste
m With smell
100 P Without smell
5 80
2
o 60
Q
S 40
o
@E 20

Water Vinegar Whiskey Wine GCoffee Chocolate Garlic
Substance to be identified

FAPRIIRLERL > ¥ BEEE T
B ML AP R B A B sk
(Fisher & Adams, 1994 )
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Confirmatory Reasoning:4 f 4 @ j | $*%sr Fofpi7 &

Self-fulfilling prophecy: w %4 % & & » %R ¥ 4 8
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2. FRACHE AR il 3F-

(1).)2 3 en 4 $32%; (implicit personality theory )
(2).4~ 42 vs. 2T P22 i (primacy vs. recency )
(3). %4~ & % (stereotyping) : Doing is for thinking!
FRGRE TR el X -Exd
T R4 ZRANRE 5 FERLEHENew— 7!
(4).5%’ F| 1%, 3% (attribution error)

fundamental (£ #) & ultimate (3 &)

self-serving (positive illusions):
self-handicapping: -6(F %) -(-9; & £)=+3

v

Timeout: #iz % # 3 »% ? (Null Hypothesis Testing Theory)
Jo% 3L f A (Hy: P=Px=1/2) » 5 A § 78R4 (1/2)5=1/64(< .05)!
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Timeout: # 3 =g & &t 3 g & & (Counterfactual)

B ovs ALg  FLERRA@EYL
Timeout: Wanna ace your grades: Share your feelings!
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B4 3 # 4 % ¥ 73 (Unfinished Business)-&1%
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Timeout: W] A ehFF 732 5 |
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Adler{rTowne (1981) #1117 — i & FHFE PR P fra & ¢
()23 A = T3 (recognize your feelings)

(2).% p = chi¥ E § (accept responsibility for your feelings )
Q) EHBERFFIH& k4Ep 2 chiF4 (choose the best
time and place to express our feelings)
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(5).7F ¥ M £ #¥ & % {7 chiff 4 (share your feelings clearly and
unambiguously )

(6).2 i pg2 35 e % 1 Find Your Ways!
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8 % 2t 7% & (delay of gratification ; glig # * #4F) > R4 >
i§ & % 2 (optimal persistence) =+ (You‘ve Gotta Know When to Fold "Em) »
@ E ool dit R d 3] § 48R e(The More-Leads-Worse Effect) »
r4 4, Doing Better but Feeling Worse!
R INT wol

# » (involvement)m ¥ 3 3R £ (mere presence) : Fitting in Matters!
BPRAFRLIEA Y (RT - B2 AP QAR OR S LA
ERABgofe - F I EREF I ERES >
AAFRPAALIS PR
& 14 » & 28 & (Giving Brings Happiness) » % E 23 SRR FR
EF# - £ AR X &4 ¢ Godis Watching You!
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